The provided information is a service by the Financial Readiness Center (FRC) of Army Community Service (ACS).  Clients and readers are responsible for making their own decisions on actions to take.  From time to time, information with topics of career development, personal finances, or consumer affairs could be of great interest to the extended Arsenal community.

The information presented below is neither an endorsement nor any sort of recommendation.  This information is not intended to replace the advice of a qualified attorney, tax adviser, financial adviser, or insurance agent.  The provided information does not endorse an organization nor make guarantees.  The provided information is not a recommendation; clients are responsible for making up their own decisions.  This information should not be considered an exclusion of other reputable, professional organizations, products or services.  Before making any financial commitment, consult the appropriate professional adviser.  The information is provided only for educating readers in order to broaden their knowledge of options that may be available.  For this educational purpose, the following information is provided.  

“Control Your Credit” Ads for Young Adults

The U.S. Department of Treasury along with the Ad Council launched a new campaign today to combat the issue of excessive debt and financial literacy. 

The PSAs (both TV and radio) <http://www.controlyourcredit.gov/html/room850.html#radio <http://www.controlyourcredit.gov/html/room850.html> 

Urge young adults to take control of their financial decisions by directing them to www.controlyourcredit.gov which will provide information about credit and personal finance. 

{{NOTE: the PSA page takes a couple of minutes to load. It is worth the wait. Or from the home page click on "INFORMATION ONLY" then "ROOM 850".}}

CAMPAIGN OBJECTIVES:

* Encourage young adults to think twice about spending in the moment and to seek more knowledge about how their behavior can affect their credit history and immediate future.

* Teach how overspending may "cost" them more than they think. It can cost them a job, a car loan, or an apartment. It can also cause public embarrassment. 

* Direct young adults to www.controlyourcredit.gov <outbind://2/www.controlyourcredit.gov>  <http://www.controlyourcredit.gov/ <http://www.controlyourcredit.gov/> > which features an interactive, educational game to explain the importance of having a good credit score and how it can be improved.

TARGET AUDIENCE:

The campaign targets young adults, ages 18-24, who are just starting to be financially independent and are experiencing debt and other forms of financial distress for the first time. Many do not have the knowledge about basic credit facts and have not been taught the importance of good

The Financial Readiness Center (FRC) of Rock Island Arsenal’s (RIA) Army Community Service (ACS) is located in building 110, 1st floor, southeast wing.  If additional information or assistance is desired, call (309) 782-0815 or email:
ROCK-ACS@conus.army.mil .  Military and civilian personnel are gently reminded to account for their duty time with their supervisors.

See www.riamwr.com/acsnew.htm 
